
ñRenowned for its ability to attract new young buyers as well as the usual die-hard collectors. Major 

galleries are represented, both local and international, showcasing everything from the traditional to 

the cutting edgeò  Harperôs Bazaar 2011 



Art at Londonôs Heart 

Dates: 

 

Location: 

4-8 October 2012 with Tatler evening preview on Wednesday 3 

 

South Grounds of the Royal Hospital Chelsea ï Sloane Square 

Venue: 

 

Visitors: 

Temporary structure, airy feel with good natural light 

 

c. 15,300 of which 3,000 at preview 

In addition to British visitors, European and other International individuals attend, as well as 

collectors who buy regularly from the fair, representatives from public and private institutions, art 

lovers, local residents and interior designers 

Sloane Square  



More than a Century of Fine Art 
works from 1850 to 2012 

Contemporary paintings, sculpture, prints & drawings 

Twentieth century British & International art 

Late nineteenth century (1850+) British & International art 

Photography  

Glass, ceramics & textiles 

Twentieth century furniture & design 

Focus: 

Sculpture garden for monumental works  

Solo shows encouraged (10% of stands)    

Dedicated section for historical dealers 

Special features: 

£500 to £500,000, average contemporary painting £8,000 Art prices: 

In this section at least one third of the works exhibited must be by artists who: are dead; 

are featured in major museum collections; have significant auction tracks records 

Vetting procedures apply to older or more expensive works 



Sale highlights 

Pablo Picasso 

Le repos du sculpteur 

Alexander Calder 

La Mer 

Ruskin Spear RA 

Bank Holiday 

George Manzana Pissarro 

Young Girl Bathing by a River 

Andy Warhol 

Ingrid Bergman 

 

John Monks 

House 

Klari Reis 

Westminster to Waterloo 

Mark Evans 

We Own You 

 

Leo Davy 

Blue Head  

 

Banksy 

Girl with Balloon 

 



Promotion 

Database 15,000+ 

100,000+ invitations and flyers allowing complimentary admission 

8,000 preview invitations 

Direct mail: 

Web alliances & online marketing, social media 

Private receptions during the fair 

Advertising campaign 

International, national and local press 

Outdoor media  

Partnerships and endorsement mailings 


